at Wharton

m
IWHAHT[]N MAGAZINE
VA

WHAT WE DO:

Publish content for, about, and by alumni, connecting the
broader Wharton community to each other as well as what’s
happening on campus.

MAIN AUDIENCE:
Wharton Alumni

EWHARTUN BUSINESS DAILY
A/

WHAT WE DO:

Bring Penn and Wharton faculty and expert guests
together on our fast-paced daily morning show to weigh
in on current business news and trends.

MAIN AUDIENCE:

Business-inclined listeners

G
. MHARTON STORIES

WHAT WE DO:

Write about the people, events, and insights currently at
Wharton, offering a glimpse into the student experience while
highlighting the School’s priorities: Analytics, E&I, Finance,
Global Perspective, and Leadership.

MAIN AUDIENCE:

Prospective Wharton students

FIND US:

Online and in print, 2 issues a year.
whartonmagazine.com

CONTACT:

Richard Rys

Editor

Wharton Magazine
rrys@wharton.upenn.edu

FIND US:

Live on SiriusXM. Podcast highlights on iTunes, Acast,
and more.

businessradio.wharton.upenn.edu/
wharton-business-daily

CONTACT:

Peter Winicov

Sr. Director of Media Relations and
Reputation Management

Wharton Marketing & Communications
winicov@wharton.upenn.edu

FIND US:

Online
wharton.upenn.edu/stories

CONTACT:

Chanelle Darden

Sr. Director of Content and

Creative Services

Wharton Marketing & Communications
dardenc@wharton.upenn.edu



http://www.wharton.upenn.edu/stories 
https://businessradio.wharton.upenn.edu/wharton-business-daily/
https://businessradio.wharton.upenn.edu/wharton-business-daily/
http://whartonmagazine.com

FIND US:

YT
x KN'[lWlEI]GE ATWHARTON Online

knowledge.wharton.upenn.edu

WHAT WE DO:

Share the latest faculty research and other timely insights
from industry leaders, books, and conferences.

CONTACT:

Steven Guglielmi

Senior Editorial Director
Knowledge@Wharton
sgugliel@wharton.upenn.edu

MAIN AUDIENCE:

Global business readers

FIND US:

T ,
cWH ARTUN SEH [] [] |_ PRESS Wherever books are sold online around the globe,

‘ including the WSP Bookstore.
A wsp.wharton.upenn.edu

WHAT WE DO:

Publish and promote research-driven, thought-leading business

books by Wharton faculty and our other authors. CONTACT:

Shannon Berning

Director and Publisher
Wharton School Press
sberning@wharton.upenn.edu

MAIN AUDIENCE:

Global business readers

WHARTON MEDIA RELATIONS

WHAT WE DO:

Promote Wharton faculty expertise and School-wide news to
elevate the Wharton brand.

CONTACT:

Peter Winicov

Sr. Director of Media Relations and
Reputation Management

Wharton Marketing & Communications
winicov@wharton.upenn.edu

MAIN AUDIENCE:

Journalists

nT FIND US:
s ’s ; CWH AR'"]N Sl][:l Al M EI]I A Primarily on LinkedIn, Twitter, Instagram,

LJ F A § Facebook and YouTube.

WHAT WE DO:

Develop and distribute content that tells the Wharton story, CONTACT:
showecasing the School’s academic offerings and elevating . ’
Wharton thought leadership. Brian Kotloff

Director of Social Media
Wharton Marketing & Communications
bkotloff@wharton.upenn.edu

MAIN AUDIENCE:

Broader Wharton community



https://www.linkedin.com/school/the-wharton-school/mycompany/
https://twitter.com/wharton
https://www.instagram.com/whartonschool/
https://www.facebook.com/WhartonSchool
https://www.youtube.com/user/thewhartonschool
http://wsp.wharton.upenn.edu
http://knowledge.wharton.upenn.edu
http://news.wharton.upenn.edu

