Communications
at Wharton

FIND US:

'
DW H A RTO N M AG A Zl N E Online and in print, 2 issues a year.

whartonmaazine.com

WHAT WE DO:
Publish content for, about, and by alumni, connecting the broader CONTACT:
Wharton community to each other as well as what’s happening on
campus. Richard Rys
Editor
MAIN AUDIENCE: Wharton Magazine

Wharton Al i rrys@wharton.upenn.edu
arton umni

™ FIND US:
W H A RTO N B U S | N E S S D Al LY Live on SiriusXM. Podcast highlights on iTunes, Acast, and more.

knowledge.wharton.upenn.edu/shows/
wharton-business-daily-podcast/

WHAT WE DO:

Bring Penn and Wharton faculty and expert guests together
on our fast-paced daily morning show to weigh in on current
business news and trends.

CONTACT:

Emily Hemming

Director of Media Relations

and Research Marketing

Wharton Marketing & Communications
ehemming@wharton.upenn.edu

MAIN AUDIENCE:

Business-inclined listeners

FIND US:

S WHARTON STORIES Online

wharton.upenn.edu/stories

WHAT WE DO:
Write about the people, events, and insights currently at Wharton, CONTACT:
offering a glimpse into the student experience while highlighting the Dee Patel

School’s priorities: Analytics, E&I, Finance, Global Perspective, and

Leadership. Director of Content

Wharton Marketing & Communications
dpatel4@wharton.upenn.edu

MAIN AUDIENCE:

Prospective Wharton students

'Wharton

UNIVERSITY 0of PENNSYLVANIA



https://www.wharton.upenn.edu/stories/
mailto:dpatel4@wharton.upenn.edu
: https://knowledge.wharton.upenn.edu/shows/wharton-business-daily-podcast/
: https://knowledge.wharton.upenn.edu/shows/wharton-business-daily-podcast/
mailto:ehemming@wharton.upenn.edu
mailto:rrys@wharton.upenn.edu
http://whartonmagazine.com

T
vgNOWLEDGE AT WHARTON

WHAT WE DO:

Share the latest faculty research and other timely insights from
industry leaders, books, and conferences.

MAIN AUDIENCE:

Global business readers

LA
SVﬂ-IARTON SCHOOL PRESS

WHAT WE DO:

Publish and promote research-driven, thought-leading business books by

Wharton faculty and our other authors.

MAIN AUDIENCE:

Global business readers

WHARTON MEDIA RELATIONS

WHAT WE DO:

Promote Wharton faculty expertise and School-wide news to elevate

the Wharton brand.

MAIN AUDIENCE:

Journalists

A A

WHARTON SOCIAL MEDIA
WHAT WE DO:

Develop and distribute content that tells the Wharton story,

showcasing the School’s academic offerings and elevating Wharton

thought leadership.

MAIN AUDIENCE:

Broader Wharton community

FIND US:

Online

knowledge.wharton.upenn.edu

CONTACT:

Steven Guglielmi

Senior Editorial Director
Knowledge at Wharton
sgugliel@wharton.upenn.edu

FIND US:

Wherever books are sold online around the globe, including
the WSP Bookstore.

wsp.wharton.upenn.edu

CONTACT:

Shannon Berning

Director and Publisher
Wharton School Press
sberning@wharton.upenn.edu

CONTACT:

Caroline Pennartz

Director of Reputation Management

& Dean’s Communication

Wharton Marketing ¢ Communications
pennartz@wharton.upenn.edu

M I\IDRVRY

Primarily on LinkedIn, Twitter, Instagram,
Facebook and YouTube.

CONTACT:

Brian Kotloff

Director of Social Media

Wharton Marketing & Communications
bkotloff@wharton.upenn.edu
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